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SHEFALI
SHARMA
Brand & Marketing Strategist

OBJECTIVE

With over 15 years of experience in both B2B
and B2C environments, scaling brands by
effectively positioning them with targeted
content, enhancing brand awareness, and
implementing strategic campaign planning to
achieve market leadership.



EXPERTISE
MARKETING
Over 15 years of
experience in
mastering the
consumer mindset
within both B2C
and B2B sectors.

STRATEGIC
MANGEMENT
Built and executed
strategic
marketing
campaigns and
and branding
work  for leading
Fortune 500
companies.

DISRUPTIVE
INNOVATION
 Thought Leader in
developing
Creative
Intelligence within
organizations to
develop
innovation and
impact.
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WORK
SAMPLES

Protégé Advising01

SAP02

03 Laser Remedy

B R A N D  P O R T F O L I O

04 Habituelle

05 GovAI



PROTÉGÉ
WORK
Protégé Advising is a brand strategy company for
people and businesses. Services include workshops,
advising, and strategic engagements. The following
assets are marketing materials used in social media
and sales collaterals.



DIGITAL AD
This “Discover what only you can do” campaign was designed to
launch Protégé Advising company. These assets were used on
social platforms such as LinkedIn as a carousel digital asset. For
more examples click here. 
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https://www.canva.com/design/DAHNVGtbmq4/aD-N69Jamm4U0y-mQ2YRSg/edit










THOUGHT
LEADERSHIP

Protégé Advising creates thought leadership content to
market its brand positioning services by using market

trends and pop-star beauty brands to show how the same
commodity can be positioned in distinct ways. The content

is part of the “Discover What Only You Can Do” campaign.



WEBSITE
The Protégé Advising website features design and content
centered around three primary services and key target
audiences. The site is rich in content, structured for easy
reading, and effectively communicates essential
information. See full website here.

http://www.protegeadvising.com/


SALES
ASSET

The Protégé Advising creates essential sales
assets tailored for the customer journey.

This includes a digital one-pager, which is
shared at the initial point of inquiry,

followed by a detailed pitch deck and
additional information.



SAP WORK

DIGITAL CONTENT
Designing Content for the CX Portfolio .

THOUGHT LEADERSHIP
Positioning SAP as Market Leader in Retail Innovation. 

BRAND CAMPAIGNS
  Leading Brand Awarness & Marketing Campaigns.

B R A N D  P O R T F O L I O
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CAMPAIGNS
Lead in developing the strategy for SAP's transition from
Formula E to Formula 1 sponsorship with Mercedes to
increase brand awareness. Collaborated with agencies to
create engaging digital content, including video
productions and banner advertisements for our website
and digital campaigns. Click for more content.

San Jose Sharks 
San Francisco 49ers

https://news.sap.com/2023/11/sap-mercedes-amg-petronas-f1-team-join-forces-drive-efficiency/
https://www.youtube.com/watch?v=ZqoX8h3ChUs&t=15s
https://www.youtube.com/watch?v=ZqoX8h3ChUs&t=15s
https://www.sap.com/about/customer-stories/mercedes-amg-f1.html
https://www.sap.com/about/customer-stories/san-jose-sharks.html
https://www.sap.com/about/customer-stories/san-jose-sharks.html
https://www.sap.com/asset/dynamic/2024/02/ca5cc068-a97e-0010-bca6-c68f7e60039b.html


THOUGHT
LEADERSHIP
Established SAP as the leading
customer experience solution for the
retail sector by identifying an
industry-wide issue and addressing it
through the SAP portfolio and AI. This
positioned SAP as a premier choice
for innovation in retail. We showcased
this at NRF, creating a
comprehensive experience that
generated social and digital content
in the months that followed. More
here.
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https://open.spotify.com/episode/1jdiPpi9T9Vy16XBqwZPmL?si=86a933af9b80442a
https://www.linkedin.com/posts/nyfw-retail-innovation-lab-ugcPost-7429162647410860032-yYRz/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAQiDr0BMp5hAN8uDEjyYUTTpqESo-6rYZc
https://wwd.com/fashion-news/fashion-features/retail-innovation-lab-nyfw-collections-sap-opens-thursday-saturday-1238559688/
https://wwd.com/fashion-news/fashion-features/retail-innovation-lab-nyfw-collections-sap-opens-thursday-saturday-1238559688/


DIGITAL
ADS
These are brief digital videos for which I
developed a content strategy, specifically
tailored for SAP's LinkedIn page and paid
advertisements. They were showcased
on the SAP CX Experience page on
LinkedIn and were incorporated into
multiple paid media campaigns.

https://www.linkedin.com/posts/sapcx_sap-sapphire-news-guide-2024-activity-7203765498935742465-NeEK?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAQiDr0BMp5hAN8uDEjyYUTTpqESo-6rYZc
https://www.linkedin.com/posts/sapcx_ever-wondered-how-luxury-feels-online-see-activity-7210980541414678531-T6sp?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAQiDr0BMp5hAN8uDEjyYUTTpqESo-6rYZc
https://www.linkedin.com/posts/sapcx_join-sap-cx-live-on-september-24-2024-activity-7232325767370543104-O8o4?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAQiDr0BMp5hAN8uDEjyYUTTpqESo-6rYZc
https://www.linkedin.com/posts/sapcx_reclaim-your-time-accelerate-engagement-activity-7201163852124729344--m_K?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAQiDr0BMp5hAN8uDEjyYUTTpqESo-6rYZc


A small laser studio in Philadelphia
sought to distinguish itself from
competitors while expanding into Boca.
By focusing on services specifically
designed for men, the studio not only
doubled its investment but also
positioned the owner as an expert in
laser hair removal for all skin types. The
following assets highlight the strategy
showcased in its Instagram content.

B R A N D  P O R T F O L I O

LASER
REMEDY WORK
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SOCIAL STRATEGY
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HABITUELLE
WORK
Habituelle is an organization led by Jessi Sheridan, an
executive coach, focused on developing programs for
women in the Philadelphia area. The aim is to support
female founders as they launch their businesses, establish
a solid foundation, and foster a community of women who
can assist one another through a membership network.



In the Philadelphia region, numerous
accelerator programs, cohorts, and
paid membership initiatives exist. To
help Habituelle distinguish itself, we
focused on creating a social platform
where women could share their
business stories and connect with
one another. This significant PR
strategy earned her the title of Best
Small Business Woman Owner in
Philadelphia and enhanced brand
value by highlighting her community
online as a feature, ultimately
boosting her brand's reputation.

POSITIONING
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GOVAI
WORK

A judicial system aiming to rebrand with a new
logo and identity, while incorporating modern
technological solutions to scale nationwide,
required an update in branding and a
positioning strategy to effectively capture the
market.



B R A N D  P O R T F O L I O

O L D .

N E W .

REBRAND
CDI BTM, a government software company, sought to rebrand itself to incorporate a new AI feature
while maintaining alignment with its original brand colors. The logo would be used for their future
website and various collateral materials. I developed a comprehensive brand guideline and designed
a new logo featuring the updated name, GovAI.
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STRATEGY

CDI BTM, now GovAI, a
government software firm,
aimed to rebrand itself by
integrating a new AI feature
while maintaining its core
strengths and the essence of a
small business as it expands.
Their goal was to reposition the
brand and extend its reach not
only throughout Pennsylvania
but also nationwide. With an
effective strategy and fresh
branding, they successfully
entered ten new cities across
the country within just three
months.
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SKILLS
AND

ABILITIES

Brand Positioning & Planning01

Content Strategy02

03 Campaign Planning



MOBILE
717-448-8393

EMAIL
shefali@alumni.harvard.edu
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GET IN TOUCH
WITH ME



WORK THAT
MOVES BRANDS

FORWARD.
Content distribution is limited, as certain information is
confidential and reserved for the companies involved.
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